COMMUNICATION BRIEF

Project, deadline

I. BACKGROUND

Brand, Company, Product – What is it? How does it work? How do people use it?, etc.

COMPETITORS (Who and Describe)

ADVERTISING (Describe current/previous advertising work and placement of Brand and Competitors. Attach ex.)

KEY DISCOVERIES:

II. Communication / Advertising
Why do we want new advertising?

What consumer insight drives the brief?

Advertising objectives / Marketing objectives

Who is our target audience? (Please list, Prioritize (Primary, secondary, etc) and Describe (Sex, Age, Residence, Income, Education and Attitude/Lifestyle, etc)

What do they think and do now (in relation to our brand and its product category)?

What would we like them to think and do in response to the advertising?

What is most likely to achieve this change? (discriminator)

Why should they believe it?

Practical consideration for execution

III. Media

MEDIA OBJECTIVES: What should the media Placement / Scheduling Do? What should be the Results, Coverage, Reach, etc.?

CREATIVE MATERIALS:  -Type, 4c, B/W length, etc. (Short description;)

COMPETITORS ADVERTISING: Describe Media and placement used, etc.

GUIDELINES / SUGGESTIONS: State and explain


Client


Target


Geography


Seasonality


Scheduling


Timing


(Start / Stop)

IV. BTL ACTIVITIES: (Describe and give Timings and Length)

Budget split (ATL, BTL – media, production) – no VAT

