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Packaged cakes market –Eastern Europe

Key data
Market size (2003)
The East-European sales of packaged cakes are estimated at ……………….. The largest market by far is Russia, not surprising considering its population, followed by Hungary. Bulgaria has the smallest market in value, while the smallest in volume is in Romania. Notably, the most developed market is ……………., followed by Czech, Slovakia and Bulgaria. Ukraine and Bulgaria (market more than doubled) were the most dynamic markets in the past years, while Romania was the slowest (only +10%).
Packaged cakes:
	 
	Market size
	Consumption (tons/million inhabitants) 
	Growth 2003/1998

	
	Value            (million euro)
	Volume            (1000 tons)
	
	Value Growth
	Volume growth

	Russia
	
	
	
	
	

	Hungary
	
	
	
	
	

	Ukraine
	
	
	
	
	

	Poland
	
	
	
	
	

	Czech Republic
	
	
	
	
	

	Romania
	
	
	
	
	

	Slovakia
	
	
	
	
	

	Bulgaria
	
	
	
	
	

	Eastern Europe 
	
	
	
	
	


Conversion Potential
The medium consumption of packaged cakes in Eastern Europe is …… tons/million inhabitants, while the total consumption of cakes is ……….tons/million inhabitants.
Hungary has the largest consumption of packaged cakes, while Romania has the lowest (less than a third of medium East-European consumption). 
Countries like …………………….have large consumption of both cakes and packaged ……………. have large consumption of packaged cakes, while the consumption of total cakes is below average. 
………………… have very low consumption of packaged cakes, although big consumers of cakes.
Consumption (tons/million inhabitants):

	 
	Packaged Cakes
	Cakes

	Russia
	
	

	Hungary
	
	

	Ukraine
	
	

	Poland
	
	

	Czech Republic
	
	

	Romania
	
	

	Slovakia
	
	

	Bulgaria
	
	

	Total Eastern Europe 
	
	


The share of packaged cakes within total cakes sales is of ……………………….in volume. This number is distorted by the low penetration of packaged cakes in 2 important countries – ………………………, while in all the other countries, the packaged cakes represent ………………. of total cakes sales. The conversion potential is higher in Romania and Poland, but we do expect to see growth in all CEE countries.
Packaged cakes percent of cakes sales(2003):
	 
	% value
	% volume

	Russia
	.
	

	Hungary
	
	

	Ukraine
	
	

	Poland
	
	

	Czech Republic
	
	

	Romania
	
	

	Slovakia
	
	

	Bulgaria
	
	

	Total Eastern Europe         
	
	


Packaged cakes market - Russia
Market size (2003)
The estimated market is……..million Euro and …………… tons. After a fall caused by the economic crisis in 1998-1999, the market resumed growth, packaged cakes being the most dynamic sector within baked goods market. The sales value has grown by …………. since 1998, and the volume by ……………
Retail sales of packaged cakes (1998-2003):
	
	1998
	1999
	2000
	2001
	2002
	2003
	% growth 2003/1998

	Value (million Euro)
	
	
	
	
	
	
	

	Volume (000 tons)
	
	
	
	
	
	
	


Market size compared to cakes and baked goods sales
In 2003, packaged cakes represented approximately ……. of the cakes sales (value and volume), up from …………. in 1998. The packaged cakes sales have increased compared with cakes and baked goods sales, in value and volume. The change was caused by the tendency to shift away from bread to packaged baked goods. Increased consumption of more expensive cakes and pastries is likely to continue.
Packaged cakes percent of cakes and baked goods sales:
	
	
	1998
	2003

	Value
	% of cakes
	32.8
	38.4

	
	% of baked goods
	2.3
	2.6

	Volume
	% of cakes
	33.9
	39.4

	
	% of baked goods
	0.3
	0.4


Market info
Consumers are making significant changes to their eating habits –turning towards healthy products and paying attention to time-saving attributes.
Main producers: 

· Dan Cake Russia 

· Russky Biskvit ZAO 
· Bolshevik (Danone) 
· Kolomenskoye MBKK 
Local manufacturers – most of which are also bread manufacturers – dominate sales of cakes, and some domestic companies already operate on a nationwide basis. Packaged cakes manufacturers offer a wide range of cakes, but do not seem to be concerned with promotional activities or brand image. Brands worth mentioning are: Prichuda, manufactured by Bolshevik KF (Danone), Biskvitchiki and Prianichki manufactured by Russky Biskvit ZAO.  

The leading company in such products, Dan Cake Russia OOO, accounted for 16% of packaged cake sales in 2002. Russky Biskvit ZAO specializes in cakes exclusively.

Some local packaged cake producers are increasingly specializing in specific types of products, such as Kolomenskoye MBKK, which is particularly known for its waffle cakes. Bolshevik KF, which is run by Danone Group, offers only the Prichuda brand.
Packaged cakes market - Hungary
Market size(2003)
The retail sales of packaged cakes are high, of 36 million Euro in value and 6610 tons in volume, experiencing both value and volume growth. In the past 6 years, sales value increased by 48% and volume by 13% due to the disposable incomes, increasingly busy lifestyles and wider availability of packaged cakes.
..
.
Packaged cakes market- Ukraine
…
Packaged cakes market - Poland
Packaged cakes market – Czech Republic
Packaged cakes market - Romania
Packaged cakes market - Slovakia

Packaged cakes market - Bulgaria


